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Families dance with ribbons in a workshop with dancEnlight at Second 

Saturdays for Families: Red, Yellow and Blue, August 2012. 
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Wadsworth Atheneum Audiences, 2013 

 

Audience members visit the Wadsworth by themselves and as members of family and other 

groups.  Many come to participate in the various regular programs or for special 

community days.  During 2013, the Wadsworth made a concerted effort to understand 

more about who these audience members were, what they did and how they were affected 

by their participation.  In particular, brief but detailed surveys1 were conducted with adult 

walk-in visitors, with participants at Second Saturday and First Thursday programs and at 

different Community Day events (EnvisionFest 2012, EnvisionFest 2013, and Juneteenth).  

Results of the surveys show that participants were diverse both in their demographic 

characteristics and in their reasons for visiting the Wadsworth.  Their experiences were 

uniformly positive. 

 

The visitor and member status, gender, age and educational level of participants from each 

of the targeted audiences are shown in Table 3A and Table 3B.  The following background 

characteristics are evident. 

 

Adult Walk-in Visitors Compared to Adult Program Participants 

 

 Programs were clearly attracting diverse participants and inspiring repeated visits.   

While a total of 56% of adult walk-in visitors were first-time attendees at the 

museum, only 35% of Second Saturday respondents, 34% of Community Day 

participants and 18% of First Thursday respondents were first-time visitors.  

  

 Few of the adult walk-in visitors (10%) were Wadsworth Atheneum members, though 

about 22% were members of other art museums.   This was true for even fewer 

Second Saturdays participants (7%), or Community Day participants (6%) but many 

more of those who attended First Thursday programs (33%).  

 

  Among those adult walk-in visitors and Second Saturday participants who were 

repeat visitors, about half had visited between one and four times in the two years 

preceding their survey response.  More importantly, while only about 21% of adult 

walk-in visitors indicated they had visited five or more times in the past two years, 

                                                           
1
 Surveys were administered to adult walk-in visitors on randomly selected days and times as part of an ongoing 

visitor study FY13.  Results from those surveys through November are presented in this report (N=442).  
Additionally surveys were administered on three separate Second Saturday program dates (N=244) and during 
each of the First Thursday programs August through December (N=589).  All willing participants were also surveyed 
after participating in EnvisionFest during both 2012 (N=287) and 2013 (N=380), and after participation in the 
Juneteenth Community day program (N=183).  EnvisionFest data for both 2012 and 2013 are presented herein.  
For additional details about survey data collection and analysis please see the appendix.   
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about 42% of Second Saturday participants had visited five or more times.  This was 

also true for more than half (56%) of the First Thursday respondents.  These data 

illustrate the attraction of the programs to targeted audiences. 

 

 Most of the adult walk-in visitor respondents (80%) identified their race/ethnicity as 

white.  The others identified as Black or African American (6%), Hispanic or Latino 

(5%) or other (9%).  The racial/ethnic composition of the Second Saturday, 

Community Days and First Thursday groups were quite different.  About half 

(51%) of the Second Saturday respondents and 62% of Community Days respondents 

identified their race/ethnicity as white.  A total of 20% of Second Saturday 

respondents, 14% of Community Days and 10% of First Thursday respondents 

indicated they were Black or African American; 17% of Second Saturday respondents, 

and 9% of First Thursday and Community Days respondents indicated they were 

Hispanic or Latino.   

 

 Interestingly about half of the adult walk-in visitors and Community Days visitors 

identified their gender as female but this was true for 73% of Second Saturday 

respondents and 61% of those in attendance at First Thursday.  Please note however, 

that gender estimates may be somewhat misleading.  There are definitely many male 

participants at Second Saturday, but only one family member (i.e., often the mother or 

grandmother) completes a survey. 

 

 Almost half (44%) of the adult walk-in visitors were younger than 46 years old, 

about one third were between the ages of 46 and 64, and 21% of adult walk-in visitors 

were 65 or older including a few who indicated they were older than 83.  Many more 

of the Second Saturday respondents (64%) and Community Days participants 

(54%) were younger than 46, but the group did include people from all the other 

age groups. The First Thursday participants had an age profile similar to that of the 

adult walk-in visitors.   

 

 A substantial majority of adult walk-in visitors (75%) and those attending First 

Thursday (81%) indicated they were college graduates or had obtained advanced 

degrees.  This was also true for about 64% of the respondents from Second Saturday 

and 71% of those who participated in Community Days.  Second Saturday 

participants were the most diverse in terms of education.   

 

 Adult walk-in visitors (58%), Second Saturday and Community Days participants 

(88%) and First Thursday program participants (92%) came from all over the state of 

Connecticut.  Second Saturdays had the largest proportion of attendees from the 

city of Hartford (33%).  The majority of participants for First Thursdays and Second 
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Saturdays (75%) and Community Days (71%) came from Hartford County (see maps 

in next section for additional details). 

 

Table 3A.  Background Characteristics of Wadsworth Walk-in Visitors and Program Participants:  
Visitor and Member Status, Number of Visits, Race/Ethnicity, Gender, and Age, 2013 

 
 

Adult Walk-in 
Visitors 
N=442 

Second 
Saturdays 

N=244 

First  
Thursdays 

N=589 

Community 
Days** 
N=563 

VISITOR STATUS     

    First Time Visitor 56% 35% 18% 34% 

    Repeat Visitor 44% 65% 82% 66% 

    Member of Wadsworth 10% 7% 33% 6% 

    Member of Other Art Museum 22% -- --  

     
NUMBER OF VISITS IN PAST TWO YEARS* N=195 N=155 N=475 N=337 

    Did not visit past 2 years 28% 7% 7% 13% 

    1 – 4 times 51% 51% 37% 64% 

    5 or more  21% 42% 56% 23% 

     
RACE/ETHNICITY N=427 N=244 N=565 N=506 

   Black or African American 6% 20% 10% 14% 

   Hispanic or Latino 5% 17% 9% 9% 

   White 80% 51% 75% 62% 

   Other ***  9% 12% 6% 15% 

     
GENDER****     

    Female 54% 73% 61% 58% 

    Male 45% 27% 38% 42% 

     
AGE AT TIME OF VISIT     

   < 30 years old 24% 21% 21% 23% 

   30 – 45 20% 43% 25% 31% 

   46 – 64  35% 27% 40% 34% 

   65 – 83 20% 8% 14% 11% 

    Older than 83 1% 1% <1% <1% 

* This only includes visitors who indicated they were repeat visitors. 
**Community Days includes EnvisionFest 2013 and Juneteenth 2013 which is a program of the Amistad Center for Art and Culture. 
*** Includes those who identified more than one racial/ethnic affiliation.   
**** About 1% of adult walk in visitors identified their gender as other. 
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Table 3B.  Background Characteristics of Wadsworth Walk-in Visitors and Program Participants: 
Highest Level of Education Completed, Location of Visitors, 2013 

 
 

Adult Walk-
in Visitors 

N=442 

Second 
Saturdays 

N=244 

First  
Thursdays 

N=589 

Community 
Days* 
N=563 

HIGHEST LEVEL OF EDUCATION COMPLETED     

    Less than 9th grade 0 3% 0.5% 1% 

    Some high school 2% 4% 0.5% 3% 

    High school graduate 5% 9% 4% 8% 

    Some college 18% 20% 14% 17% 

    College graduate 32% 30% 39% 35% 

    Advanced graduate degree 43% 34% 42% 36% 

     

LOCATION OF VISITORS     

    City of Hartford 8% 33% 20% 27% 

    Other Town in Hartford County 26% 42% 55% 44% 

    Other Connecticut location 24% 13% 17% 17% 

    Other State 39% 12% 8% 12% 

    Outside U.S.A. 3% 0 0 0 

 

*Community Days includes EnvisionFest 2013 and Juneteenth 2013 which is a program of the Amistad Center for Art and Culture. 

 

How do Adult Walk-in Visitors Spend their Time at the Wadsworth? 

In addition to telling the Wadsworth who they are, adult walk-in visitors who completed the survey 
reported doing the following while at the museum: 

ü A total of 85% visited the permanent collection and 52% visited a special exhibition. 

ü A substantial proportion of adult walk-in visitors (81%) attended the museum with others and 
more than one-third (39%) had additional plans downtown after the museum. 

ü A total of 48% visited the gift shop and 19% ate at the Museum Café. 

ü As surveys were mostly administered during regular business hours when there were not 
special events or open access to the library, only a few of the surveyed visitors had been to 
the Auerbach Art Library (9%), attended a member or donor event (1%) or a film or lecture 
(1%) on the day they were surveyed.  
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In museums, leisure and learning overlap for 
many. Tourism research suggests that visitors 
make choices about how to spend their 
leisure time because many enjoy the process 
of learning and most value the social 
experience. Understanding why people come 
to the museum helps staff help visitors make 
the most of their experiences. 

According to John Falk author of “Identity 

and the Museum Visitor Experience” visitors 
come to the museum with an agenda.  Falk 
presents five categories for identifying visitor 
motivation. These are not demographically 
categorized types of visitors but reasons for 
types of visits.  

The Explorer is motivated by personal 
curiosity. They come because they find 
something interesting and they want to make 
connections.  

The Facilitator is motivated by another 
person (such as a parent bringing a child to 
the museum). They come because they place 
a high value on the social experience and 
they want opportunities to ‘work’ together.  

The Experience Seeker is motivated to see 
and experience places (such as a tourist 
visiting a new city). They come because they 
want to check the experience off their list or 
to ‘be and be seen’ and they want to know 
what not to miss.  

The Professional Hobbyist is motivated by 
specific knowledge-related goals. These art 
aficionados come to add to their expertise 
and want in-depth knowledge or 
conversations.  

The Recharger is motivated by a 
contemplative experience. They come to 
reconnect with themselves and want a place 
to have that restorative experience. 

Excerpted from: Identity and the Museum 
Visitor Experience, Falk, 2012, Left Coast 
Press. 

VISITOR MOTIVATION 

Reasons for Visiting and Experience Feedback: 

All Respondents 

In addition to demographic characteristics, 

evaluation 2013 survey data allows the Wadsworth 

to understand more about the types of visitors2  it 

serves and how they experience their visits (see 

sidebar for additional details about visitor 

motivation).  Table 4 summarizes this information 

and it can be seen in the table that the reason for 

visiting the Wadsworth varies depending on the type 

of event or programs.  Overall, adult walk-in visitors, 

those who attended programs (Second Saturday and 

First Thursday), and those who attended Community 

Days (EnvisionFest 2013, Juneteenth 2013) felt 

welcome, felt inspired to return, felt comfortable 

and enjoyed their visits overall.  Specific findings 

include the following.  

 Nearly half (45%) of the adult walk-in visitors 

are Explorers, an additional 30% are 

Professional Hobbyists, 27% indicated they 

attend because the museum is an important 

destination, and the rest identified as 

Rechargers (16%) and Facilitators (15%).  

(Note some visitors identified more than one 

motivation.) 

 

 Many of the Second Saturday visitors described 

different motivations.  About one-third of 

respondents identified as Explorers (32%) and 

an additional 30% identified as Facilitators.  A 

total of 23% identified themselves as 

Experience Seekers who indicate the museum is 

an important destination, 13% identified as 

Professional Hobbyists, and not surprisingly 

only 6% of Second Saturday respondents 

identified themselves Rechargers.   

                                                           
2
 Visitor types defined in John Falk’s Identity and the Museum Visitor Experience, Left Coast Press, 2012. See also 

the appendix for demographic descriptions of the various visitor types.  
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 Somewhat less than half (40%) of those who attended Community Days identified 

themselves as Explorers.  An additional 20% of Community Days participants 

identified as Experience Seekers, while 17% identified as Professional Hobbyists.  The 

rest of the Community Days attendees identified themselves as Facilitators (15%) and 

Rechargers (6%).   

 

 All the different types of visitors, including those who attended First Thursday events 

but did not answer the questions about museum motivation, reported that they had 

very positive experiences.  A total of 95% or more of all adult walk-in visitors and 

those who attended Second Saturday, Community Days or First Thursday agreed or 

strongly agreed that they felt welcome, felt inspired to return, felt comfortable and 

enjoyed their visit overall. 

 

 

Table 4.  Profile of Wadsworth Walk-in Visitors and Program Participants: 
Reasons for Visiting and Experience Feedback, 2013 

 
 

Adult Walk-
in Visitors 

N=442 

Second 
Saturdays 

N=244 

First  
Thursdays 

N=589 

Community  
Days* 
N=563 

REASONS FOR VISITING**     

    To Learn and Satisfy Curiosity (Explorers) 45% 32% -- 40% 

    To Support Family and/or Friends (Facilitators) 15% 30% -- 15% 

    Museum is Important Destination (Experience Seekers) 27% 23% -- 20% 

    Knowledgeable about Art (Professional Hobbyists) 30% 13% -- 17% 

    Need to Recharge  (Rechargers) 16% 6% -- 6% 

     

EXPERIENCE THIS VISIT***     

    Felt Welcome 99% 95% 98% 95% 

    Feel Inspired to Return 98% 96% 98% 95% 

    Felt Comfortable 98% 96% 98% 95% 

    Enjoyed Visit Overall 99% 97% 98% 95% 

 

*Community Days includes EnvisionFest 2013 and Juneteenth 2013 which is a program of the Amistad Center for Art and Culture. 
**  Some visitors identified more than 1 reason. 
*** Includes those who Agreed or Strongly Agreed 
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Second Saturdays for Families Outcomes 

Second Saturdays for Families were created in response to visitor requests for more family 

programming and more free access to the museum. They feature free admission from 10 

am to 1 pm as well as artist-led activities, storytelling, music, exhibition tours, art making 

demonstrations, dance performances, films, and docent led tours.  Tours included Eyes on 

Art Family Tour, ABCs: Art, Books, Connections and Ask About Art. 

Second Saturdays is a productive outreach strategy for involving new families, for inspiring 

repeat visitation and for engaging visitors with diverse background characteristics and 

motivations to attend.  Further as shown through additional focus group data, Second 

Saturdays for Families promotes longer-term desired impact: participants clearly 

developed a strong sense of belonging at the museum or perceived the Wadsworth through 

Second Saturdays as a place where their families could develop such an attachment. 

During both 2012 and 2013 Second Saturdays for Families involved many individuals 

(usually between about 450 and 850 per session -- a few sessions have had 

uncharacteristically high attendance e.g., 1258 in April 2012).  They were held in every 

month but June (when the Juneteenth Community Day was scheduled), and focused on 

multiple themes throughout the year (for a list of 2012 themes and attendance see CEI Year 

4 Report in Appendix 2).  During 2013, Second Saturdays for Families involved a total of 

5,015 individuals.     

Á Bonjour! , January 12/ Attendance: 859 
Á February – cancelled due to blizzard 
Á Dragons, Gremlins, and Magical Creatures, March 9/ Attendance: 688 
Á Mysterious Stories, April 13/ Attendance: 608 
Á Light and Shadow, May 11: Attendance: 593 
Á June – Juneteenth Community Day 
Á To the Beach, July 13/ Attendance: 339 
Á Face to Face, August 10/ Attendance: 201 
Á My Room, September 14/ Attendance: 256  
Á Nature in My Hands, October 12/ Attendance: 357 
Á Myths & Legends, November 9/ Attendance: 426 
Á Lights! ,  December 14/Attendance: 688 

Throughout CEI, Second Saturdays for Families engaged visitors of all ages (target 3-12 

with accompanying adults) with interpretive programming that reflected current 

exhibitions and the permanent collection of the Wadsworth Atheneum. In addition to 

attracting many first-time visitors and inspiring regular visitation by numerous families, 

the monthly programs encouraged children to be active participants in the museum setting, 

to make connections between art and their own lives, and to develop a meaningful 

relationship with art. Activities developed by the museum’s professional education staff 
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promoted individual development and efforts to grow and strengthen intergenerational 

bonds.  Direct feedback from both first-time adult family members and those who were 

repeat visitors verified their appreciation of the programming and its value to their 

families. 

Assessment of Second Saturdays 

Both visitor statistics and participant feedback data were collected during Second 

Saturdays for Families events.  Age and member status were recorded for all visitors during 

the family-focused sessions (10am – 1pm) and throughout the remainder of the day.  

Additionally, in 2012, families who signed up for the museum’s email newsletter were 

asked to respond to a brief electronic survey administered to them via email after the 

event, and in 2013 all families in attendance at the May, August and November programs 

were given the opportunity to respond at the museum to surveys administered there.  As 

stated above, focus groups were also conducted with both repeat visitors and those 

attending Second Saturdays for Families for the first time (see Appendix 1 for additional 

details regarding data collection).   Findings from feedback surveys (2010-2013) as well as 

attendance records (2012 and 2013) are summarized in the following sections. 

Second Saturdays Attendance     

Second Saturdays for Families events provided varied, structured opportunities for 

regional community members.  They were well attended throughout 2013 – most Saturday 

attendance, on the days with events, occurred during the Second Saturdays for Families 

time of 10am to 1pm.  Second Saturdays for Families events attracted participants from 

multiple neighborhoods in Hartford County and from other regions.  Participant feedback 

regarding the experiences was positive.  Review of attendance data clarified other relevant 

findings about Second Saturdays. 

 Attendance varied depending on the month/event, competing events in Hartford 
and the weather.  For example, a total of 859 visitors participated in January during 
Second Saturdays programming, compared to 201 in August and about 600 or more 
in March, April, May and December.  

 Children comprised about 33% of all visitors during Second Saturdays 
programming, but they were joined by adults (55%), seniors (6%) and older youth 
(students 5%).  There were also groups with about 15 or more attendees at 3 of the 
monthly events held during 2013.     
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Home Location of Participants (January – December 2013) 

As shown on the following map, Hartford County visitors came from multiple locations, but 

most were from the cities of Hartford and West Hartford and nearby towns.  Specifically 

 A total of 1,403 Second Saturday visitors (34%) came from the city of Hartford and 

670 (16%) came from West Hartford. 

 A total of 227 visitors (6%) came from Glastonbury, 194 (5%) came from 
Manchester, 181 (4%) came from Windsor, 153 (4%) came from Wethersfield, 136 
(3%) came from East Hartford, and 65 came from Bloomfield (2%). 

Home Location of Second Saturdays Participants, 2013 
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Participant Survey Responses 

In addition to recording the age and zip code of all visitors on Second Saturdays, 

Wadsworth Atheneum staff also administered surveys to participants asking for feedback 

about their family’s experience.3  In 2010 this included 53 participants and in 2012 it 

included 43 participants.  During 2013, surveys were administered to one member of each 

family group at the May, August and November Second Saturdays for Families program 

events (for additional details about survey data collection, please see Appendix 1).  A total 

of 244 surveys were completed and combined with the responses from prior years.   

To re-cap, as shown in Tables 3A, 3B and 4 (pages 14, 15 and 17), Second Saturday involves 

many different participants.  This includes both male and female participants and those 

who span the age spectrum from less than 30 to more than 83.  More than any other 

event/program, Second Saturdays involves adult family members with varying levels of 

education, brings visitors from multiple racial/ethnic backgrounds (including the largest 

number of visitors who identify as Hispanic/Latino and only 51% who identify as white) 

and it attracts visitors from across the state.  Through some free bus transportation and 

outreach via the public schools, Second Saturdays attracts the largest proportion of City of 

Hartford residents.  All five of the visitor types are represented especially the Explorers 

who want to learn about art and satisfy their curiosity, and the Facilitators who want to 

support their family members.  A total of 95% or more of the visitors reported they felt 

welcome at the museum, felt comfortable and inspired to return and enjoyed their visits 

overall.  Their actions as they enter the museum, throughout the programming and as they 

leave reflect these reports. 

Tables 5, 6 and 7 present additional feedback regarding Second Saturdays and additional 

evidence that the program engages participants and helps to produce desired outcomes.  As 

shown in Table 5: 

 Most of the respondents to the surveys in 2010 (86%) identified as first time 
visitors to the Wadsworth Atheneum, this was only true for about 19% of 2012 
respondents and about one-third (35%) of 2013 visitors.  The 2013 data in 
particular, which were collected on site, from representatives of almost all families 
in attendance at each event, and in numbers great enough to allow generalizations, 
illustrate the power of Second Saturdays programs to both attract new visitors and 
involve those who have participated before (see also the focus group summaries 
that follow the survey results).   

 All three sets of data show that respondents attended with children that span the 
targeted age range (from pre-schoolers to early adolescence) and in many cases 

                                                           
3
  All attendees were invited to sign up for the museum’s email newsletter, and electronic-surveys were then 

administered to those with contact information. Feedback was provided by those who agreed to respond. 
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they brought children from multiple age groups.  Specifically, 21% of respondents in 
2010, 37% of respondents in 2012 and 23% of respondents in 2013 came with both 
older and younger children.   

 Proportionately more respondents indicated they brought school-aged children 
than children from any other age group (about 49% of all respondents said they 
attended with children aged 6 to 12, compared to only 29% who indicated they 
were with children less than 5 years old, and about 20% who attended with young 
teenagers).  

 Interestingly, somewhat more than one-fourth of visitors during Second Saturday 
programming (28% of all respondents, 31% of those from 2013) indicated they 
came without children (perhaps due to the free admission).  Their responses 
regarding their museum experiences were very similar overall.  With the exception 
of a few respondents, equal proportions of visitors with and without children felt 
welcome, felt inspired to return, felt comfortable and enjoyed their visit overall. 

 

Table 5:  Background Characteristics of Second Saturday Survey Respondents 
 

 

2010 2012 2013 TOTAL 

VISITING THE WADSWORTH ON  SECOND SATURDAYS N=53 N=43 N=244 N=340 

  % who were first time visitors to Wadsworth Atheneum 86% 19% 35% 41% 

AGE OF CHILDREN VISITING      

  0 to 5  25% 39% 28%* 29% 

  6 to 12 47% 65% 46%* 49% 

  13 and older  23% 23% 19%* 20% 

 % who came with children from multiple age groups 21% 37% 23% 24% 

 % who came without any children 28% 9% 31% 28% 

 
* Data collection forms were modified for 2013.  Children’s ages included less than 5 (reported here in comparison with the -
0 – 5 group from prior years); 5 – 10 (reported here in comparison with the 6 to 12 group from prior years); 11 – 15 and 
older than 15, (both reported here in comparison to the 13 and older group from prior years). 
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Table 6 presents direct feedback from respondents.  While the data from 2010 and 2012 

were from small and somewhat limited groups, the data from 2013 is robust and 

generalizable.  Responses show strikingly positive feedback4 from participants and their 

comments, as shown below, further clarify these summary statements.   

 More than 89% of respondents in all three years provided positive ratings for the 
hands-on art activities and special activities.  A total of 90% or more provided positive 
ratings of the live music.   
 

 Additionally, almost all 2013 survey respondents (93%) were very positive about the 
opportunity to look at art during Second Saturdays for Families and many were 
appreciative of the opportunities to meet new people (80%) and to socialize (78%). 

 
 

Table 6: Percent of Second Saturdays Attendees who Rated Their Participation Favorably  

 
 

2010 2012 2013 TOTAL 

Hands On Art  (N=31 In 2010, 37 In 2012, 170 in 2013) 97% 92% 89% 91% 

Family Tours (N=25 In 2010, 25 In 2012, 110 IN 2013 ) 96% 92% 85% 88% 

Live Music (N=38 In 2012, 193 IN 2013) -- 95% 90% 91% 

Special Activities (N=20 In 2010, 30 In 2012,140 in 2013 )  100% 97% 91% 93% 

Looking at Art  (N= 230 in 2013) -- -- 93%  

Meeting New People (N= 150 in 2013) -- -- 80%  

Socializing (N= 151 in 2013)   78%  

 

* Participants were asked to rate the activities on a four-point scale that ranged from “not liking” to “loving” them.   For all four key program components the 
largest group of respondents selected the highest ratings (e.g., 59% of respondents loved the hands-on art activities, about 61% of 2012 respondents loved the 
live music, and 56% of all respondents loved the special activities).   

 

 
  

                                                           
4
 Please note that the rating scale for Second Saturday activities/program components shifted somewhat between 

the three years.  For 2010 and 2012, a four-point rating scale ranging from not liking to loving the 
activities/program components was used.  For 2013, a four-point rating scale was used: We didn’t like this, It was 
Okay, We really liked this, This was fabulous.  Only the last two responses were considered positive.  
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Additional Visitor Comments   
  

 

 

 

Great thing to have for families.  We were going to do something else today but the school helped us get 
here and we are glad we did.  It was fun and FREE. 

This is always one of our favorite group outings. As an employee of a non-profit organization, it is always 
a challenge to find low/no cost arts and entertainment options for individuals with disabilities. 

Love doing art with music. Our family has tried so many different types of art since we have been 
attending. My husband even does some. Love that it is free.  

The dance experience today amazed my daughter.  

This is an incredible experience for myself and my children. We appreciate your organization for offering 
this "free” artistic experience.  Thanks to the entire staff for being welcoming and helping!  

Without this opportunity, because I'm currently unemployed, I don't know if my children would've been 
able to experience these important works of art and that would be a shame. 

Please keep this going! We love how welcoming the museum is to the community! 

It's a great opportunity for families to share cultural experiences that cross time and distance in an 
affordable way.   

Love the programs. Excellent way to introduce everyone to art in different formats (visual, tactile, hear- 
music).  Good for the little ones and my 6th grader too. 

After we saw the dance program, we were intrigued by the tapestries depicting myths.  The guide was 
fabulous. 

Families sketch their shoes as a part of Second Saturday for Families: My Street, September 2012 



Community Engagement Initiative Evaluation: Family Programs 2011 - 2013                                                               

 

As described in the previous section, a small group of participants provided survey 

responses regarding their Second Saturdays for Families experiences in 2012, and a larger 

group did so in 2013.  Both groups indicated definite satisfaction with the program and 

gave specific examples of what they liked about it.  Survey respondents also answered 

specific questions about the effect Second Saturdays for Families had on them and their 

children.  Results are presented in Table 7. 

 

Table 7: Responses to Outcome Questions About Second Saturdays, 2012 and 2013 

% Who Thought Second Saturdays Programming*  . . . 
2012 
 N=43 

 

2013 
N=244 

  helped them grow their own interest in art 86% 88% 

  strengthened relationship to children 78% 91% 

  developed their child’s interest in art  70% 84% 

 

As shown, a substantial majority of respondents indicated the Second Saturdays 

programming was producing desired outcomes. 

 A total of 86% of 2012 respondents and 88% of 2013 respondents agreed the 
program had helped them grow their own interest in art. 

 A total of 78% of 2012 respondents and almost all those who answered the surveys 
in 2013 (91%) agreed the program had helped strengthen their relationships with 
their children. 

 A total of 70% of respondents in 2012 and more than 80% in 2013 agreed the 
program had helped develop their child(ren)’s interest in art.  

 

Participant Focus Group Feedback  

Additional comments through focus groups5 with both first time and repeat visitors further 

clarified the outcomes described above. 

A focus group was conducted with a diverse group of parents and children who were 

first-time attendees of Second Saturdays for Families.  All participants reported that 

they were glad they attended, they really enjoyed the art and tour activities for youth, and 

enjoyed seeing the art.  Respondents also agreed that they felt comfortable at the museum, 

attributing this to the staff and volunteers who greeted participants, guided them, and 

provided information.  Several respondents indicated they would like to see a variety of 

activities for older children and sometimes had a hard time keeping younger children 

focused. Despite a great deal of uncertainty about the theme of the event, participants 

                                                           
5
 See Appendix 1 for details about how the focus groups were conducted. 
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agreed that the experience developed their child or children’s interest in art and planned to 

continue learning about art and wanted to return to the museum. Most respondents agreed 

that it was important that the event was free to keep it accessible, although they felt it 

would have been worth it if they had to pay to attend.  

Two focus groups were conducted with participants who were repeat visitors who 

had attended Second Saturdays events more than once with their families.  They 

shared that they initially engaged with the museum because of word of mouth referrals, 

were local and knew about the event, were informed by a school or other public institution, 

or had a previous interest in art and sought out the museum.  Repeat-attendees reported 

having come to the museum on other occasions besides Second Saturdays, but specifically 

liked this event due to the value of sharing time together with their families, the activities 

and entertainment, the art and cultural appreciation, the social experience, and the fact that 

the event was free.  Many respondents expressed positive feelings about their visit and 

experiences at the Wadsworth Atheneum and appreciated the welcoming atmosphere and 

diversity.  Most indicated they felt the event had grown their own interest in art as well as 

their child or children’s interest. Some described the challenges and benefits of the busy 

environment of a Second Saturdays event, saying it was chaotic, and several others 

suggested that additional marketing and communication about the event would be 

beneficial.  As with first-time attendees, respondents suggested that there should be 

different activities that target age groups besides young children or had issues with the 

content levels for different age groups.  

Overall, respondents in all focus groups enthusiastically shared their perceptions of  

experiences at Second Saturdays for Families, and their positive feelings about the 

Wadsworth Atheneum.      

 

 

Sea Tea Improv’s interactive performance during Second Saturdays for 
Families: Light and Shadow, May 2013 


